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Tourism Kelowna, Wineries Form Collective

Whenyoutallytherm up, thewineries that dot the Kelowha area are an impressive group. Together
they form a powerful visitor drasw an unsurpassed trunk of medaks and internationd accolades, and
some of the Okanadgan Valley's oldest and richest siticulfural history, These and other strendgths of the
wine region from Lake Country through tovest Kelowna will be explared in the coming months
through an initiative of Tourism Kelowna and 15 area wiheries with the goal of increasing tourist
visitaion and wine sales at paricipating wineries. The collective has hired Coletta & Associates Lid to
develop its strategies.

“Wie're excited to be invalved in this intiative right from the ground level " says Gordon Fitepatrick,
Fresident of CedarCreek Estate Winery. "Farming a collective with our neighlbour winernes is a smart
husiness decision that will growe patronage of ourwineries and destination as awhole. Linking with the
research, resources, and promotional track record of Todrism Keowna is a strong point too, notto
rmention the akility to dovetail with the estaalished reputation and draw that Kelomwna represents a5 a
destination.”

"Raishg the profile of these wineries and the destination overall will be a rewarding task, richin
angles and elements, " says Mancy Cameron, President and CEQ of Tourism Kelowna, "From well-
respected, estahlished pioneer winenes with elaborate guest experiences, to the paricular hospitality
af smaller family-owned operations bath contemporary and guaint, the Kelowna ares truly has it all.
Developing strategies specific to this sector as well as a set of distinctive attributes that resonate with
the unigue characteristics of ourwineries will meanmaore visitors through the doors of those wineres
and maore ovemight in Kelownawhen visitors see the depth ofwhat tere is to experience here

Coletta & Associates hawe embarked on their task of working with the Kelowna collective and results
are anticipated to he umweiled inthe spring of 201 1. Thewineries pariicipating in this intiative are:
Arrodeatf Cellars, Camelot Vinevards Estate Winery, CedarCreek Estate Winery, Ex-Mihilo, Gray
Monk Estate Winery, House of Rose, Little Straw Vineyards, Mission Hill Family Estate, Okanagan
Yilla Estate Winery, Guails' Gate Estate Winery, SpierHead Winery, 5t. Hubertus & Oak Bay Estate
Winety, Summerhill Pyramid Winery, Tantalus Vineyards, and Vineyards Estate Wines At Calona
Wineyards.

A5 g Destnation Marketing Organization (OMCY, Tourisim Kelowna imests in advertising, promotion,
and sales strateqies that build consumer demand for the destination resulting in increased visitation
and spending. It also operates the YWisitor Centres of Harvey Avenue at Ellis Street and of the Kelowna
International Airpart.
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